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BACKGROUND: Together Christian Happenings and iTickets.com provide ticket sales nationwide, servicing over 1,500 events
annually, across multiple event categories. We offer a full service box office handling ticket sales via online, charge by phone,
mail-in, and print at home options. In 2006, we processed orders for over 250,000 tickets (valued at 5.5 million). Clients
include Concert Services Inc, Premier Productions, Rush Concerts, Teen Mania (Acquire the Fire), and Young & Associates.

SERVICE: We accept orders 24 hours a day via our web sites iTickets.com and christianhappenings.com and Monday-Friday,
8:30 am-6:00 pm EST via our toll free number (800-965-9324). Calls received after business hours are directed to voice mail
and all calls are returned the next business morning. We accept Visa, Mastercard, Discover, American Express, and debit cards.

TICKET PRINTING: Promoters often provide tickets. If you need tickets printed, call our office and we can arrange that for you.
Print at home tickets are our newest option. Please contact our office for more details.

CHARGES: Ticket customers are charged a ticket service fee based on the price of the ticket. Customers ordering online are
charged approximately 13% per ticket plus $1.00 per web order and customers ordering by phone are charged approximately
15% per ticket (ie: $1.30 or $1.50 per ticket on a $10 ticket). There is a minimum service charge of  $4.00 per order on phone
orders. In the chance of a show cancellation, our service charge is non refundable.

ORDER FULFILLMENT: We mail tickets to customers via first class mail. Tickets for all orders received within ten days prior
to the event will be made available on the date of the event at Will-Call by the promoter. A Will-Call list will be faxed or emailed
to the promoter prior to the show.

SALES UPDATES: We email updates of our ticket sales daily. Promoters can view updates on-line at the iTickets.com web
site as often as they wish.

SETTLEMENT: Ticket sales revenue is mailed via first class US mail, 3 business days after the event. Other methods of
transmitting funds can be considered, such as FedEx and wire transfers.

If you have any questions, please call Margaret at 800-521-0290 or 614-410-4140 or email margaret@christianhappenings.com

A1. CENTRAL OHIO/WESTERN WV (13,000)
Columbus, Newark, Chillicothe, OH; Parkersburg,
Wheeling, Marietta & Huntington, WV

A2. NORTHERN OHIO/WESTERN PA (13,000)
Cleveland, Canton, Akron, Youngstown, Toledo, OH;
Pittsburgh & Erie, PA

A3. INDIANA�/DOWNSTATE IL/ST. LOUIS (14,000)
Indianapolis, Ft. Wayne, South Bend, IN; Peoria,
Springfield, Decatur, IL & St. Louis, MO

A4. CHICAGOLAND/SOUTHERN WI (13,000)
Chicago, Rockford, IL; Milwaukee, Madison, WI

A5. EASTERN/CENTRAL TN (12,000)
Knoxville, Chattanooga, Johnson City, Bristol,
Gatlinburg & Nashville, TN

A6. ALABAMA/EASTERN MS/FL PANHANDLE (13,500)
 Birmingham, Montgomery, Huntsville & Mobile, AL;

Pensacola & Tallahassee, FL; Meridian & Pascaguola, MS

A7. SOUTHERN FL (12,000)
Tampa, Sarasota, Ft. Myers, St. Petersburg, Lakeland, Clearwater, 
Naples, Ft. Lauderdale, West Palm Beach & Miami, FL

A8. SOUTH CAROLINA/WESTERN NC (12,000)
Columbia, Greenville, Charleston & Myrtle Beach, SC;
Charlotte & Asheville NC

A9. CENTRAL/NORTHERN FL (12,000)
 Orlando, Ocala, Jacksonville, Gainesville, Daytona Beach

& Melbourne, FL

C1. OKLAHOMA/KANSAS/ WESTERN MISSOURI (13,500)
Oklahoma City, Tulsa, Lawton, Enid, OK; Topeka, Wichita, KS;
Metro Kansas City, St. Joseph, Joplin, Columbia, MO; Ft. Smith, AR

C2. MINNESOTA/CENTRAL & NORTHERN WISCONSIN (12,500)
Minneapolis, St. Paul, Willmar, Mankato, Rochester, Duluth, MN;
Eau Claire, La Crosse, Green Bay & Wausau, WI

C3. ARKANSAS/WESTERN TENNESSEE
NORTHERN MISSISSIPPI/SOUTHERN MISSOURI (13,500)

  Little Rock, Jonesboro, Fayetteville, Pine Bluff, Hot Springs, AR;
Springfield, Branson, MO; Memphis & Jackson, TN; Greenwood, Tupelo, MS

B1. SOUTHWEST OH/NO. KY/SO. IN (13,500)
Cincinnati, Dayton, OH; Louisville, Lexington,KY;  Evansville, IN

B2. MICHIGAN (14,500)
 Detroit, Grand Rapids, Lansing, Flint, Saginaw & Traverse City, MI

B3. GEORGIA (13,000)
Atlanta, Columbus, Macon, Savannah & Augusta, GA

B4. NORTH CAROLINA (13,000)
Charlotte, Winston-Salem, Greensboro, Raleigh & Durham, NC

B5. VIRGINIA/MARYLAND/WASHINGTON DC (14,000)
Roanoke, Lynchburg, Richmond, Norfolk, VA; Baltimore
& Fredericksburg, MD; Washington DC

B6. DALLAS/FORT WORTH/NE TEXASX/NW LA (14,000)
Dallas, Fort Worth, Tyler, Longview, Texarkana, Denton,
San Antonio, Austin, Bryan, Sherman, Waco, Temple, TX; 
Shreveport, LA

B7. IOWA/EASTERN NEBRASKA/S.E. SOUTH DAKOTA (12,000)
Des Moines, Waterloo, Cedar Rapids, Iowa City, Quad Cities,
Sioux City, Mason City, IA; Omaha & Lincoln, NE; Sioux Falls, SD

B8. EASTERN PA/DELAWARE/SOUTHERN NJ (12,000)
  Philadelphia, York, Lancaster, Harrisburg, Reading, PA; 

Wlimington, Newark, Dover, DE; Trenton, Atlantic City, NJ

B9. NEW JERSEY/METRO NEW YORK CITY (12,000)
  Newark, Trenton, New Brunswick, NJ; New York City Metro,

The Five Burroughs, Long Island, West Chester, White Plains, NY

“A” CYCLE (6 ISSUES PER YEAR)

“B” CYCLE (6 ISSUES PER YEAR)
“C” CYCLE (5 ISSUES PER YEAR)

06/27/07

Digital files that we prefer are as follows
Please design ads so that small text (no smaller than 9 -10 point) is 100% black and not registration
black. Also give attention to contrast between text and the background of your ad, so that information
prints clearly.

a) PDF files tend to be friendly to email as well as translate from MAC to PC.
Please make sure to convert text to paths.

b) JPEG (be certain to send files at 300 dpi)

c) EPS (make sure to convert all text to paths)

Regional web ad specs:
180 pixels wide x 150 pixels tall. The file must be 72 dpi and RGB.

We are macintosh based and use Freehand 10 & MX and Photoshop 6 & 7 as our primary design
applications. We have the capability to accept  QuarkXpress documents (save as 4.0 document) as
well as Illustrator, & InDesign but these are not preferred.

Since we do not have Microsoft applications on site, we strongly discourage their use in designing
ads for our publication. If you MUST use Microsoft you will need to mail a hard copy to us. Your
cooperation in these matters will ensure that your ad is received and placed correctly.

It is absolutely essential that you adhere to these guidelines and that your ad size is formatted exactly
for the appropriate ad size below.

HOW TO SEND YOUR AD

AD SIZES Width x Height, inches
c=column

Hard copies or digital files on disk should
be mailed to :

Christian Happenings
6185 Huntley Road, Suite Q
Columbus, OH 43229

Digital files can be emailed to:
design@christianhappenings.com

If you have any further questions
feel free to call 800-521-0290.

WHERE TO SEND IT

800-521-0290 or 614-410-4140 • www.ChristianHappenings.com
6185 Huntley Road, Suite Q ¥ Columbus, OH 43229
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Christian Happenings̈  Magazine provides, as a free service, a detailed event listing and event calendar. Our listings
feature concerts, seminars, workshops, special services, crusades, revivals, Christmas celebrations, Easter celebrations,
and singles events. Display advertising is available both in Christian Happenings Magazine and online at
ChristianHappenings.com and iTickets.com.

Christian Happenings began operations in July of 1984, publishing a regional event guide for Columbus, Ohio. Twenty-
three years later, our initial goal of supporting the promotion of Christian events in Central Ohio has changed only
in scope. Over 272,000 magazines are now circulated every two months through
twenty-one different regional editions serving thirty states throughout half the continental United States.

The average Christian Happenings reader can be described as an ÒactiveÓ Christian, recognizing the value of events,
products, and businesses which directly and indirectly promote the Gospel message. Our readers actively seek out
Christian events and services. They acquire the Christian Happenings magazine through Christian book/music stores
(45%), through their church or a local ministry (40%), and/or through direct mail/paid subscriptions (15%).

Through the years various support services have been added in order to provide an integrated marketing approach.
In addition to print and online advertising, we offer direct mail inserts, fax updates, email blasts, and ticketing.

Christian Happenings operates the box office for the national ticket web site iTickets.com, the largest independent
Christian ticketing solution. Christian Happenings is responsible for fulfilling and maintaining iTickets orders. Through
our association with iTickets.com we have serviced well over 5,000 different events throughout the country with
clients such as New Covenant Productions, Concert Services, Sonshine Festival, Universal Studios, Spirit 105.3
(Seattle, WA), Premier Productions, Teen Mania (Acquire the Fire), Liberty University, and the Illinois Christian Teen
Convention.

C. EMAILS
We target individuals who have signed up to receive e-mail event updates
within a certain mile radius of your event. Many of the individuals have purchased tickets
through iTickets or Christian Happenings in the past. We offer up to 400,000 names nationally.

800-521-0290 or 614-410-4140 • www.ChristianHappenings.com
6185 Huntley Road, Suite Q ¥ Columbus, OH 43229

Advertising rates are net to Christian Happenings.

RATES INCLUDE:
halftone screens and full bleeds.

You may request special positioning in the magazine on
non-prime pages for an additional 10%
of gross space cost.

PRIME PAGES:
can be reserved up to a year in advance with a
nonrefundable deposit.

ADVERTISING DEADLINE:
7-10 days before distribution. Call for specific dates for
each region.

Ad Prices are based on Camera Ready Artwork.
Ad Design is available. We accept 300 dpi pdf, jpg,
and eps files by email. Email our design department at
design@christianhappenings.com

Take care of all your promotional needs with just one call!
In Addition to print and online advertising, we offer direct mail,
fax updates, and email blasts.

ALTERNATIVE MARKETING
Our sites average four million page views per month, list thousands of events, and are a known resource to the
church market and event planners. Both regional and national marketing plans can be developed to meet your needs.
Packages are available for every budget. Ask your sales representative about available discounts.

WEB ADVERTISING

A. SPOT LIGHT AD
On the home page of both
iTickets.com and ChristianHappenings.com

NATIONAL
2 Weeks $999
REGIONAL
(Displayed to visitors in 4-6 states - you choose the states)
2 Weeks $399

B. WEB BUTTON AD
On the home page on both iTickets.com and
ChristianHappenings.com. Rates are for Static Ads.
Flash ads are available for an additional $75 per month.
NATIONAL
2 Weeks $999
REGIONAL
(Displayed to visitors in a specified state)
2 Weeks $199

C. FEATURED FESTIVAL
$450 Ð Three months of exposure,
each additional month is $100

E. HOME PAGE LISTING ON ITICKETS.COM
2 Weeks $150, 1 Month $300

D. BANNER AD
Appears with every new search in the middle of iTickets.com
NATIONAL
2 Weeks $699
REGIONAL
(Displayed to visitors in 4-6 states - you choose the states)
2 Weeks $299

3.67 x 9.46 (2c) 7.5 x 4.65 (4c)

1.75 x 4.65 (1c) 3.67 x 2.24  (2c) 5.58 x 4.65 (3c)

8.5 x 11
7.5 x 9.75 (LIVE)

5.58 x 9.46 (3c)

3.67 x 4.65 (2c)

8.5 x 11
7.5 x 9.75 (LIVE)
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Prime pages are 2, 3, 5, 7, & inside back cover
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CHRISTIAN HAPPENINGS & ITICKETS.COM
ÒThe Christ ian Event ResourceÓ
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